


Be Ready for
ly

Install electric
air conditioning now

nd August

The "dog days" of July and August are coming.
If you don’t already have air conditioning~

you and your family are in for some hot,~                                                                    "=
sticky days and some pretty miserable nights.

Install electric air conditioning. It is
flameless safe.

TENNESSEE’S ~ __=-
=::: Electric Cooperatives

_= =
i~i~ii~i~i~i~~ii~~i~i~i~ii~i~i~ii~i~~i~i~ii~i~i~iii~i~i~ii~ii~i~i~ii~i
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gives you
a cool bonus

Prices slashed on all Airtemp Models

The Sieepar~ Ideal for bedrooms.
Select from fo~:r models, all with
built-on mounting kits. Capacities
of 5,000, 6,000 and 8,000 BTU’s.

The Titan. Cools big rooms }n ¯
hurry. Six models for fast relief
cooling. From 18,500 thr~ 33,000
BTU’s. Mounts ~n s wFndow, tran-
som, or through-the-wa~l,

L
The Cl~el~nL Alrtemp’s patented
answer to casement window cool-
ing problems. Installs easily with
no need to break window panes.
Select from 5,600 to 7,500 E~TUH
models.

The Imperial The finest In aulet
coating luxury. Patented "Air
Door" can ccol four ways, Ten
beautiful models with capacities
from 6,500 thru 18,000 BTU’s.

The Custom. Use It anywhere you
w~nt. Living room, den or kitchen.
Five handsome models with ca*
pecltles from 8,000 thru 18,000
BTU’s.

Summer is just around the corner,
So before the heat hits, stop in and
get an Airtemp room air conditioner
from your nearest S & T Store at
exciting pre.season sale prices.

Choose from your S & T Store’s
many models of Airtemp room air
conditioners for the coolest, most
comfortable summer you and your
family have ever known--at prices
any budget can afford.

AUTHORIZED AIRTEMP DISTRIBUTOR ~ CHRYSLERcoRpORATION

Chrysler Airtemp is only one of the many quality brands available at your S & T Store.

ATHENS, TENNESSEE
Hammer Johnson Sup. Co. S&T
ATHENS, TENNESSEE
McMinn Sup. Co. S&T
BLUFF CITY, TENNESSEE
Baker’s Lbr. Co. 5&T
CHATTANOOGA, TENNESSEE
Chickamauga Sport Shop S&T
CHATTANOOGA, TENNESSEE
Stone Bros. Inc. S&T
CLARKSVILLE, TENNESSEE
Montgomery Co. S&T
CLEV ELAND, TENNESSEE
Bradley Sup. & Furn. S&T
COLUMBIA, TENNESSEE
Sou. Sash of Columbia S&T
CROSSVILLE, TENNESSEE
Bilbrey Hdwe. & Furn. S&T
DAISY, TENNESSEE
Floyd Hdwe. Co. S&T
DECATUR, TENNESSEE
RockhoWs Inc. S&T
DICKSON, TENNESSEE
Nick’s Hdwe. Co. S&T
DOVER, TENNESSEE
Fox Bros. Bldg. & Sup. Co. S&T
DYER, TENNESSEE

ERWIN, TENNESSEE
Liberty Lbr. S&T

ETOWAH, TENNESSEE
Etowah Bldg. Ctr. S&T

FAY ETTEVILLE, TENNESSEE
BuUders Sup. Co. S&T

GALLATIN, TENNESSEE
Durham Mfg. Co. S&T

GREENEVILLE, TENNESSEE
Coillns Furn. & Hdwe. S&T

HARRIMAN, TENNESSEE
Christmas Lbr. S&T

HARRiMAN, TENNESSEE
General Electric Appl. Otr. S&T

HARRIMAN, TENNESSEE
Geoch Hdwe. S&T

HARRIMAN, TENNESSEE
Scandlyn Lbr. Co. S & T

JACKSON, TENNESSEE
Jackson Lbr. Co. Inc. S&T

JAMESTOWN, TENNESSEE
Potter Shopping Ctr. S&T

JOHNSON CITY, TENNESSEE
McClure Hdwe. S&T

KINGSTON, TENNESSEE
Gee. W. Breeder & Son S&T

KINGSTON, TENNESSEE

KNOXV ILLE, TENNESSEE
Savior Hdwa. & Variety S&T

LAFAYETTE, TENNESSEE
Macon Hdwe. & Sup. S&T

LAFOLLETTE, TENNESSEE
Lafollette Hdwo. & Lbr. Co. S&T

LAFOLLETTE, TENNESSEE
Smith Hdwe. S&T

LEWISBURG, TENNESSEE
Lambert Lbr. Co. S&T

LEXINGTON, TENNESSEE
Stanfill’s Hdwe. Co. S&T

LIMESTONE, TENNESSEE
Limestone Hdwe. SAT

MANCHESTER, TENNESSEE
Powers Farm Store S&T

MCMINNV ILLE, TENNESSEE
McMinnville Bldg. Ctr. S&T

MORRISTOWN, TENNESSEE
McGuffin S&T

NASHVILLE, TENNESSEE
Bellshlre Hdwe. Co. inc. S&T

NASHVILLE, TENNESSEE
Hart Hdwe. S&T

NASHVILLE, TENNESSEE
Inglewood Hdwe. S&T

NEWPORT, TENNESSEE

OLIVER SPRINGS, TENNESSEE
Scandlyn Lbr. Co. S&T
ONBDA, TENNESSEE
Scott Food Inc. Hdwo. Div. S&T
PORTLAND, TENNESSEE
J. E. Kerley & Son S&T
RED BOILING SPRINGS, TENNESSEE
Witcher Hdwe. S&T
ROCKWOOD, TENNESSEE
Bowman Evans Hdwe. S&T
ROCKWOOD, TENNESSEE
Scandlyn Lbr. Co. S&T
SN EEDV ILLE, TENNESSEE
Snoedville Elec. S&T
SOUTH PITTSBURG, TENNESSEE
Western Auto Assoc. Store S&T
SPARTA, TENNESSEE
Sorrel! Bros. Bldg. Sup. S&T
SPRING CITY, TENNESSEE
Rhea Scandlyn Lbr. S&T
SPRINGFIELD, TENNESSEE
Woodard Hdwe. Co. inc. S&T
SWEETWATER, TENNESSEE
Western Auto Assoc. Store S&T
TAZEWELL, TENNESSEE
Ball Hdwe. S&T
WESTMORELAND, TENNESSEE

Western Auto Store S&T                 Scandlyn Lbr. Co. S&T                         Helm Lbr. Co. S&T                          Gee. Carter Hdwe. S&T                    ~
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ON THE COVER
The University of Tennessee’s fine, young
Head Football Coach, Bill Battle, is all
for milk in more ways than one--as the
father of growing children and as State
Chairman of June Is Dairy Month.

What does the future hold for
our nation’s almost 1,000 elec-
tric cooperatives ?

Chances are that no one knows
for certain, but almost every0~e
probably has some ideas on the
subject.

It isn’t likely that many will
go out of business, into oblivion.
They can’t afford to-- they mean
too much to their various states
and to the nation in general,
especially now that the migra-
tion from rural to urban areas
has been considerably slowed
and with a good chance of mi-
gration reversing itself to the
extent that the balance of power
in growth will eventually favor
the rural areas. And there’s no
question that our electric coop-
erative leadership must not only
see that the rural areas’ power
supply keep up with demand,
but must meet its responsibilities
in many of the various phases of
rural development.

Although electric service has
long been an important means to
an end, our Trustees, Managers
and other program leaders have
never considered electricity as
the end in itself. It’s a part of
the whole, they properly reason,
and it has been this attitude
which has kept our rural elec-
trification aims in proper per-
spective.

In many respects electric
cooperatives are most unique.
They came into being to do a
job that no one else wanted to
do, and then were criticized by
those same interests for doing
the job. They have borrowed
money, at interest, and have
a repayment record so near per-
fection that most bankers blink in

Volunteer
Views
By J. C. Hundley

disbelief. And yet they have
been criticized by those who
have been givenconcessions and
windfalls by the Government
which were far better than pay-
ing NO interest OR taxes. Co-ops
pay both.

Electric cooperatives have
always had to grub a bit harder
to make ends meet because of
the nature of most service
areas--far fewer consumers per
mile of line than those served by
the private power companies.
Generally speaking, nationally,
cooperatives have just over 10%
as many consumers per mile as
do the large urban power distri-
butors. (There’s one cooperative
in Texas that averages less than
"one-half member" per mile of
line. )

As dedicated as they are, and
as "tough-skinned" as they have
to b~, one problem continues to
increase in size which should
cause all electric cooperatives
considerable worry: the avail-
ability of enough loan funds to
continue doing the job that our
electric cooperatives are asked
to do. For fiscal year 1972, for
example, realistic estimates in-
dicate that loan funds in the
amount of $804-million will be
needed.

One more thought: the $804-
million needed in loan funds by
the nation’s electric cooperatives
represents less than three-
tenths of one-percent of the
Federal budget--a loan, with
interest, and hardly a drop in
the bucket of what will go out
as entire grants, with neithe~
principal nor interest returned.

These are serious, sensible
questions. They need some
serious, sensible answers.
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TENNESSEE READERS! REMARKABLE
NEW HEALTH INSURANCE SERVICE

Now, a unique service for residents of Tenn-
essee. No two people have the same thumb
print and no two people have exactly the
same insurance needs. Continental Insurance
Service, Inc., refers to this as PF-’,:<SON,~,i i~i-D,
SELEC] IVE, PROTEC[IOI..L CIS represents not
one, but several of the nations leading and
most respected Insurance Companies. This
allows us to serve you as an individual and
protect your interest.

Continental Insurance Service, Inc., will send
you, without obligation, facts about low-cost
Health Insurance Plans for young and old.

es, with this unique service offered by
.:ontinental Insurance Service, Inc., you may
.~lect your Personalized Protection. CAN
OUR PRESENT HEALTH INSURANCE PAY

TODAY’S HIGH COST?... Continental Insur-
ance Service, Inc., specializes in Hospitali-
zation, Medical and Surgical Coverage, as
well as Life Insurance. Have you had prob-
lems getting this type coverage? Does your
present policy have elimination riders?
Through its carriers CIS has many plans to
offer, benefits payable on existing health
conditions after six months. You do not have
to be in perfect health to qualify.

A frightening word to most Ameri-
cans today. It’s a frightening disease.
Millions of American families have
had experience with cancer, but few
know how costly the disease really
is until it is too late...

.  OSTAGE-FREE CARD
Underwriflen By:

Union Bankers Insurance Company
Mid-West National Life Insurance Company

JUNE, 1971

ENROLLMENT PERIOD OPEN..,

ACT NOW!

I I i ICUT OUT ALONG OOTTED LINE AND MAILI I I IIII Please see that I recelve FREE information about policies
available through Continental Insurance Slervice, Inc., to
provide:

ii F-i Senior Life Plan[] INCOME Protection FREE SANIPLE
[] $150 A Week Money Payment Plan

[] Hospitalization Up To $40.00 Roomg. POLIC Y CERTIFICATE

: []
Major Medical

[] Hospital Protection To Cover Cancer ¯Heart Troublee
Diabetes ¯ Ulcers ¯ Other SeriousAiiments ¯

Name__                                          ,wY I)ATE OF SIRTH IS~¯
¯ Address
I I).&~     MONTH

City State Zip__
Do Not Cut Here ~ Just Fold Over, Seal and Moil This Envelope--

’

:

2720 Nolensville Road
P.O. Box 8973

Nashville. Ten~ssee 3721

I
I
¯

YEAR

I Ill Ill Ill CUT OUT ALONG OOTT|O LINE AND MAIL I Ill ~ ~
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By John Stanford

Make 9,600 acres of land on top
of a plateau available to some folks
and the first thing you know they
will build a 20,000-home com-
munity on it.

That, in effect, is what’s hap-
pening some eight miles northeast
of Crossville, Tennessee where the
Fairfield Communities Land Com-
pany is constructing ~Fairfield
Glade," a modern-as-tomorrow
community concept which offers
virtually every possible necessity,
convenience and recreation for
those wanting an excellent vaca-
tion and/or retirement home sit,

Construction on Fairfield Glade
was begun only 18 months ago,
but already the giant development
is taking a well-planned shape.
Many of the eventual 20,000 lots
have been staked and some 1,500
of these already have been sold.
Construction is under way on a
number of conventionally built
homes while approximately 150
modular homes already are
standing in a limited area for this
particular type of housing.

Completed and in service are
two large buildings in what might
be called the headquarters area:
(1) an Information Center which
includes a reception area, display
room, administrative and execu-
tive offices, sales representatives’
offices, and a theater area for live
or filmed entertainment, and (2)
The Bull and Bear Restaurant,
which features a full menu of fine
foods.

Some 24 miles of roads were
completed through parts of the
huge development last year and
an additional 31 miles are under
way, or planned for this year. Also
completed is a 70,000-gal!on water
system now serving the modular
home area. Three other phases of
water system construction will give
Fairfield Glade in excess of 400,000
gallons.

J. R. Daniels second from right) Fairfield’s Assistant Secretary and Site Manager,
relates map designs to areas under construction to (left to right) Don Denton, Staff
Assistant of Volunteer Electric Co-op; Churchill Roberts, General Project Sales Man-
ager for Fairfield Communities Land Company, and Tom Jewell, Special Services
Representative for Volunteer Electric Co-op. The cooperative has served the project
since construction began and will continue to do so through all stages during and
after construction.

At least one 18-hole golf course
will punctuate the Fairfield Glade
scene, nine holes of which are
nearing completion and due to be
placed in service by early summer.
Famed Sam Snead is the con-
sulting professional while Pro
Bobby Greenwood of Cookeville
will carry the Fairfield Glade ban-
ner on the touring circuit.

Water enthusiasts are well re-
membered in this top-of-the-
plateau development, too. A pro-
jected 15 lakes will be scattered
throughout the area, five of which
are either now in service or under
construction. At least one marina
already is completed and a second
is scheduled. Swimming beaches
will be plentiful alongside thelakes
while a pool will adjoin a club-
house to be completed next year
or the following.

A 150-by-150-foot corral now
under construction will house a
herd of 30 or more horses. Riding
trails will be in abundance. Other
recreational facilities already, or
soon to be built include tennis
courts, children’s playgrounds,
miniature golf, dancing pavillions,
horseshoe pitching pits, bad-
minton, volley bail and others.

Among the 185 employees of
Fairfield Glade, most of whom are
local area residents, are those em-
ployed for security purposes-

police and fire. Deep wells suppl"
the development with good wate~
which is tested daily and cleare; ’-
by the State Health Departmen

The entire project is electricall)
served by Volunteer Electric Co-
operative, which has been "on the
scene" with more than adequate
electric power facilities since the
first electric saw began humming
and which will continue to serve
this well planned community when
it reaches its ultimate predicted
population of 20,000 homes.

The developer of Fairfield Glade,
the Fairfield Communities Land
Company, is no Johnnie-come-
lately in the field of land develop-
ment. This Little Rock, Arkansas-
based company already has a
similar project -- ~Fairfield Bay"-
under its construction belt at Fair-
field Bay, Arkansas, the name of
the town deriving from the name
of the vacation retirement center.

Needless to say, with a develop-
ment involving thousands of acres
of land and millions of dollars of
initial outlay, the Fairfield Com-
munities Development Company
has to be most selective in
choosing sites for its huge develop-
ments. According to a company
official the Fairfield Glade site near
Crossville was chosen ~because of
its beauty, easy access and being
well known."
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Two of the first buildings completed by Fairfield were the Information Center, left,
and the Bull and Bear Restaurant at far right.

This in-service marina is one of two planned at Fairfield.

A 150-by-150 foot corral will house a herd of at least 30 horses, a portion of which
are shown here.

The company itself makes cer-
tain that its project, and the area,
are well known. In 1970 it sent out
almost two-million pieces of mail
in publicizing the project to pro-
spective residents and that total
will rise to more than 3½-million
during the current year.

The Fairfield Communities La~d
Company, which is registered with
two Federal agencies -- Housing
and Urban Development (HUD)
and the Securities and Exchange
Commission (SEC) -- is anxious
for prospective residents "to like
what they see and see what they
like" before they obligate them-
selves in any way. With this in
mind the company offers anon-the-
site free family vacation for one
week (September 15 to December
31) or for four days and three
nights (January 1 to September
14) for serious prospects. Upwards
of 6,000 such interested families
have made reservations for visits
to Fairfield Glade so far this year.

In due time, as a portion of these
and other interested families buy
and move into Fairfield Glade,
shopping and personal services
centers will become a part of what
will become a complete community
within itself. Residents will own the
golf course, club house, etc.

For certain, Fairfield Glade is a
welcome addition to the economic,
residential and recreational life of
the area in which it is located and
its benefits will be felt by many
for a long time to come.

This lovely home, one of some 65 of the conventionally-built type expected to be
completed this year, has a lake in front and to one side.

Hacking good roads out of wooded areas
is no small job, but upwards of 55 miles
of road within the project will have been
completed by the end of this year.
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Ah June! The month believed to
be named for Juno, the patron god-
dess of marriage. From early Roman
times, June was believed to be the
best time of year for marriages, and
it is still a popular month for
we ddings.

In America, we also think of June
as being the month of romance and
weddings.

Many of the couples who marry in
June, or in any other month for
that matter, begin their lives to-
gether in an apartment. It’s no
wonder, when we see apartment
owners offe ring s o m any induce me nt s
in an atmosphere very attractive to
the young, with all the comfort and
convenience they furnish. One apart-
ment owner said in his advertise-
ment, "Bring a change of clothes
with you, just in case you decide to
stay."

Aside from the fact that apart-
ment dwelling means one bill each
month which may cover utilities as
well as parking and recreation facil-
ities, there is the freedom from
maintenance of a house and a yard.

To explore apartment living in our
own area and to get an idea
what facilities are available to new-
lyweds and families who prefer
apartment living, we went to Frank-
lin where there are several types
of apartments in a wide price range.

From the accompanying pictures
you will note several attractive fea-
tures, but there were others, such
as: wall-to-wall carpeting in many
rooms; an indoor recreation area for
the whole family; a well-shaded play
area with play equipment for the
children; a shallow swimming pool
for the children; lovely big trees
for shade, helping to create a
country-like setting; parking facil-

ities; a spacious back yard for a
feeling of easy living; fenced-in
tennis courts ; be autiful architectural
features outside, including pretty
wrought-iron stairways; paved
streets within the apartment com-
plex; multi-family units in cluster
arrangements to give a vilIage-like
atmosphere; outside lighting around
play areas and picnic areas.

Since apartment living appeals to
our changing living habits, and since
there are more senior citizens in our
country today, there is a greater
demand for apartments for older
people now than ever before. For the
same reasons that apartment living
appeals to the very young and busy,
this type of living fits the older and
easier-living citizens, too.

Often, the apartments particularly
built to appea! to retired couples are
more luxurious. They may come
nearer having lots of built-in equip-
ment such as garbage disposer
electric dishwashers, eye-level ove~
with the self-cleaning feature, a~
side -by-side refrigerator-freezer~
that are frost free. These are more
expensive to rent and yet meet a
real need for those who do not want
to have to keep up a one-family
dwelling and surrounding area.

And what is so rare as a day in
June?

Then, if ever, come perfect days;
The Heaven tries earth if it be in

tune,
And over it softly her warm ear

lays;
Whether we look or whether we

listen,
We hear life murmur, or see it

glisten.

LIVING By Patsy Myers, Home Economisi
Middle Tennessee Electric
Membership Corporation
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Mrs. Carol Fulcher, Apt. E-8, Colony House Apartments, has a well-planned right-
handed kitchen. She says it is a very efficient arrangement for her, even though
it is very compact. At her right in the picture, we see her portable electric dish-
washer. Notice her very attractive, well-planned wall and base cabinets.

This is Forrest Manor Apartments in
Franklin, surrounded by large trees, nice
grassy lawn, attractive outside wrought-
iron stairway to ~he second floor. Most
of the parking area for these apartments
is in the back.

eighbors of the Fulchers, Mr. and Mrs.
ss Banks (left above) are shown here

on their patio with Mr. Fulcher looking
on. This is a 240-volt Lectra-Chef elec-
tric grill Mr. Banks is cooking on. It was
manufactured in Mr. Banks’ plant, Per-
manent Mold, Inc., where they also
manufacture the wrought iron patio
furniture. Notice the electric service to
this patio and apartment house is under-
ground.

~rs. Harry Tidwell shows us the laundry
tea provided by the Executive House
.partments. There are several com-

mercial, heavy-duty automatic washers,
and 2 commercial-size automatic dryers.

Mrs. Harry Tidwell, Apt. D-15, Execu-
tive House Apartments, Franklin, paints
out the room air conditioner, one of two
in their two-bedroom apartment. Heating
is electric baseboard heat. Mrs. Tidwell
says she chose this apartment because of
the beautiful view from this window. This
islocated in the edge of Franklin, but
looks like it is way out in the country.

Here Mrs. Billy Johnson, Executive House
Apartments, starts the outdoor grill in
the recreation area, which is next to the
swimming pool. This is in a spacious area
in back of the Executive House apart-
ments, but easily accessible to every-
body who lives there.

Note the unusual lines of the new multi-
family apartments on Cherokee Place in
Franklin. This is one of the newer apart-
ment complexes, so grounds are not well
established, but you will notice a paved
street and parking areas. Also notice the
electric service is underground.

Recipe of the Month

PECANPIE SURPRISE BARS

(makes 3 doz.)

1 pkg. (18½ oz.) yellow cake mix
1/2 c. butter, melted
1 egg
1 c. chopped pecans

FiHing:

2/3 c. reserved cake mix
1/2 c. brown sugar, firmly packed
1½ c. dark corn syrup
1 tsp. vanilla
3 eggs

Generously grease bottom arid
sides of 13" x 9" pan. Reserve
2/3 c. dry cake mix for filling.

In large mixing bowl, combine
remaining cake mix, butter and
egg; mix until crumbly. Press into
prepared pan. Bake at 350° for
15-20 min. (until light golden
brown). Meanwhile prepare filling.

In large mixing bowl, combine
all ingredients; beat at medium
speed 1-2 min.

Pour filling in partially baked
crust; sprinkle with pecans. Re-
turn to oven and bake for 30-35
min. until i~flling is set. Cool; cut
into bars.
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MOD[L CT18FM

For a limited time, Hotpoint is
making available to its dealers 17.6

cubic foot and 13.7 cubic foot re-
frigerators equipped with an auto-

matic icemaker at less than half
the price that this additional feature
would normally cost.

MODEL CTF14FL

No Frost 17.6 cu. ft. Refrigerator
featuring automatic

ice maker at 1/2 price
¯ Factory-installed Automatic Icemaker

makes up to 4 3/4 pounds of ice
cubes a day, a continuous supply for
instant use.

¯ No-frost throughout.
¯ 12.88 cu. ft. of storage in fresh food

section and 4.74 cu. ft. in freezer.
¯ Removable egg racks on inside of

door.
¯Two slide-out shelves. Freezer shelf.
¯ Rolls out on wheel~.

Automatic
Ice Maker
!/2 Price

No Frost 13.7 cu. ft.
Refrigerator with

1/2 price automatic Ice maker

Factory-installed Automatic Icemaker
delivers a continual supply of ice cubes
as you need them--no tray filling,
mess of fuss.

¯10.79 cu. ft. fresh food capacity and
2.9 cu. ft. freezer.

¯ Twin slide-out crispers.
¯ Deep door shelf.
¯ Door stops on both doors prevent

overswing when open
¯ No-Frost throughout.

The May puzzle must have beer
perplexing indeed. We received unde~
200 replies for this one! However
the majority of answers were correct.

You were asked how many dimes
Tommy had left, after learning that
half of what he spent was two-thirds
of what he had left. He started with
almost a dollar in dimes.

The answer: Thi:ee (3) dimes.
Winner of the May Puzzle Corner

and a $10 check from THE TEN-
NESSEE MAGAZINE is Terry
Scott, R. R. 4, Sparta, Tenn., a mem-
ber of Caney Fork Electric Coopera-
tive in McMinnville, Tenn.

Second and third place winners of
$5 each are Judy Burkhart, Route 1,
Bulls Gap, Tenn., a member of
Holston Electric Cooperative and
Eunice Cole, Route 1, Box 216, Bells,
Tennessee, a member of Gibson
County Electric Membership Corp.

And here is the June puzzle:
A man left a legacy of $1,000 to

three relatives and their wives. The
wives received together $396. Jane
received $10 more than Catherine,
and Mary received $10 more th~
Jane. John Smith was given just ~ ~
much as his wife, Henry Snooks g
half as much again as his wife, al
Tom Crowe received twice as much
as his wife. What was the Christian
name of each man’s wife?

Send your name and address, along
with the name of your electric co-
operative to:

PUZZLE CORNER
The Tennessee Magazine
P.O. Box 7232
Nashville, Tennessee 37210

Light up your Life

Electrically
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Clarence Bandy, Age 14
Route 1, Box 181-C
Oakland, Tenn. 38060
Chickasaw Electric Coop.

Carol Barnes, Age 17
Troy, Tenn.
Gibson County EMC

Billie Jo Ward, Age 14
Route 1
Grimsley, Tenn. 38565
Volunteer Electric Coop.

Carson Camp
Star Route, Box 12
Dunlap, Tenn. 87327
Sequochee Valley Electric Coop.

Don Bagget, Age 13
Route I, Box 215
ClorksviHe, Tenn. 37040                                                                                            ~ .....
Cumberland Electric Coop.
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CAN YOU PASS THIS SAFETY TEST?
© NRECA

er--Unless your power tool is double
insulated (and the instruction manual
will say so), then it must be grounded.
If the tool has a three prong plug it
must be used in a three prong electric
outlet. An adapter can be used tha~
permits a three prong plug to be use~
in a standard two prong outlet. But,
an adapter has a grounding wire tha
must be attached to a grounding cir~
cuit. Don’t try to outsmart the manu-
facturer (and yourself) by cutting off,
bending back or pulling out the third
prong.

Quiz on handling
~}emember when the advent of
I~ Spring brought forth the hammer,
drill, saw and other assorted hand
tools? Spring was annual fix-it time
and most of these tools remained vir-
tually unused the rest of the year.
With the variety and efficiency of elec-
tric power tools there is no longer
any special season for the do-it-your-
selfer. Power tools have turned many
an unhandy man and woman into every-
thing from cabinet maker to boat
builder.

The coming of warm weather does
bring out the do-it-yourselfers in great-
er numbers than at any other time
of the year. And, the more do-it-your-
selfers, the more mishaps. The "sea-
sonal" do-it-yourselfer is more prone
to accidents because he is inclined to
overlook safety precautions.

The power tool manufacturers have
consistently added and improved safety
features on their products. However,
the Power Tool Institute points out
that these safety devices are no bet-
ter than the man using the tool. It
takes no more effort to operate a
power tool safely than carelessly. In
fact it probably saves time in the
long run. The rules for safe operation
are simple. Spend a few moments tak-
ing the quick true or false quiz below
and learn how safe a do-it-yourselfer
you are.

1. The manual accompanying your
power tool merely lists the places to
get repairs and parts.

2. A broom, brush, dust cloth and
waste-can have no place in the work
area.

3. Water has no effect on the new
power tools.

4. Wear what is comfortable for
you to work in.

5. Tools with three-prong plugs and
double insulated tools are equally safe.

6. Because of the connections with-
in the power tools,electric cords
should not be pulled.

7. Use a vise or clamp only when

power tools
doing delicate work.

8. Almost all electric tools can be
adapted for any job.

9. Power tools are rugged and need
no maintenance.

10. Tools should not be easy to reach
on a high shelf.

ANSWERS
1. (False) Read and heed--Don’t

touch a power tool until you’ve read
and understood the instruction manual.
Every tool has its own special require-
merits and characteristics. Find out
what the tool does and doesn’t do.
Learn the proper applications and
limitations. Get the best performance
with the least danger.

2. (False) Clean before, during
and after--Before you begin a project,
clean up your work area. During your
work, keep it clean and after you’re
through, clean up. The first rule for
safety is always work in a clean, un-
cluttered area. This rule applies out-
side as well as inside. You won’t have
a more successful project from tripping
over a rake or falling into a can of
paint. What you will have are cuts,
bruises and misery.

3. (False) If it’s wet, don’t do it
--Electricity and water don’t mix. Pow-
er tools should never be used in damp
or wet areas. That goes also for wet
grass and hedges as well as for cellars
and kitchens. If your work area isn’t
completely dry, wait or move to a dry
area. You’ll remember an electric
shock a lot longer than a short wait.

4. (False) Fashion Is folly--Dress
for the occasion. Jewelry, scarves,
flowing sleeves and any loose cloth-
ing court trouble. Never wear any-
thing that can get caught in moving
parts. When working outdoors, it is al-
ways a good precaution to wear rubber
gloves and rubber footwear. Wear a
mask if you’re creating a dust storm.
And, for any task using power tools,
wear safety glasses.

5. tTrue) Plugs, prongs and pow-

6. (True) Coddle the wire--The
electric cord on your power tool is
not a substitute handle. Do not carry
the. tool by the cord and don’t yank it
out of the electric socket. Keep the
cord away from excessive heat, sharp
objects and corners. You not only short-
en the life of the cord, but you won’t
help your own either.

7. (False) Flying objects and fJy-
ing operations--Use clamps, a vise or
weights to secure all your work. And,
make certain you are secure too. Stand
firmly and in balance. Flying lumber
and metal cause serious accidents; ~
do flying operators.                ~

8. (False) Use right tool--E~ir
power tool is designed for a specb
set of functions. Do not force a to,,.
beyond its capacities. You will shorten
its life and possibly your own. Small
tools are designed primarily for small
jobs; don’t force them to do jobs too
large or heavy. We don’t ask a child
to do a man’s job.

9. (False) Tender, loving care--
Baby your power tools and they will
return the favor with long, efficient
service. Keep them clean and lubricat-
ed as recommended. Use the proper
accessories and attach them properly.
Keep cutting edges sharp and clean.
With a little care, your power tool
will outlive you.

10. (True) A tool’s house--When
you’ve finished, put your power tools
away where they will be safe and in
good condition for your next do-it-your-
self session. Store them high, dry and
out of reach of children. Tools are
not toys. They are also not indestruct-
ible. Put them away with care so they
can continue to serve you long and
well.

The correct answers to this ten
point quiz can spell the difference be-
tween pride of accomplishment an
injury. Play it safe. Respect yoursel~
your work and your tools. Make th~
effort to do it right. Remember, with
power tools, right is safe.
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Service Problems? Here’s Help!
As you shop for appliances for

gifts or for your own use, the fol-
lowing five simple questions about
their warranties may guide you in
your selection:

1. Does the warranty or guaran-
tee cover the entire product? Is
labor included?

2. Who is responsible for repair-
ing the product? Dealer? Service
agency ? Manufacturer ?

3. Who pays for repairs? Parts?
Labor ? Shipping charges?

4. How long does the warranty
last on the entire product? On in-
dividual parts or assemblies?

5. If the product is out of use be-
cause of a service problem, or if it
has to be removed from the home
for repair, will a substitute prod-
uct or service be provided? By
whom ?

These guides for the consumer
vere developed by the Major
pliance Consumer Action Panel
~MACAP) which was formed last
~pring with a specific function--to
represent appliance users in their
dealings with the major appliance
industry. A major portion of its
efforts are devoted to resolving
specific problems of individual con-
sumers,

MACAP members are complete-
ly independent of the appliance in-
dustry. Their stated goal is the
rapid resolution of questions and
problems pertaining to the pur-
chase, care, use, maintenance and
servicing of home appliances.

If your appliances fail to func-
Uon properly and you have checked
plugs, fuses, pilots and control set-
tings and reviewed operating in-
structions still without solution,
MACAP suggests first attempting
to use local help by contacting the
dealer or a service agency recom-
mended by the dealer. If this does
not provide satisfaction, write or
call collect MACAP’s Complaint Ex-
change at 20 North Wacker Drive,
Chicago, Ill. 60606. MACAP spokes-
men state the following informa-
tion will be needed when reporting
appliance problems :

¯ Your name, address and tele-
phone number.

¯ Kind of appliance, brand,
model and serial number.

* Dealer’s name and address.
¯ Service agent’s name and ad-

dress.
¯ Location of appliance.
* Clear description of problem

and service required.

With growing awareness of con-
sumer "rights," help is not so far
away. Perhaps clipping MACAP’s
address and a permanent record of
your appliances’ vital statistics will
bring a quick solution to age-old
consumer woes . . . the "fix-it-
run-around" !

Servicing on this model can be done without moving washer or dryer, because the
manufacturer’s foresight took into account needed shortcuts for repairman’s labor
costs. Shoppers should look for these helpful features.
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HARVEST FORAGE AT PROPER STAGE
In order to get high quality forage for your dairy cows,

harvest forage at the proper stage of growth, advises a
University of Tennessee dairy specialist.

"If hay is cut early, it is more digestible because of the
lower fiber content, and dairymen can save money by adjusting
the cows’ concentrate ration," says Herbert Holt, assistant
professor with U-T’s Agricultural Extension Service. "If mature
hay is fed to cows, extra concentrate will be required in order
to maintain high levels of milk production."

Research points out that the return above feed cost per
cow will be greater if concentrate feeding is increased with
poor quality hay. The same research also points out, however,
that the difference in good quality hay versus poor quality
hay cannot be made up for economically through increased
concentrate feeding. Poor quality hay stays in the cow’s rumen
approximately twice as long as good quality hay.

"For high milk production, grass and grass-legume mixtures
should be cut in the prebloom to early bloom stages," says
Holt.

The use of a conditioner has been helpful to many dairymen
in producing high quality hay, he concludes. The time required
for the plant to remain in the field after being cut is reduced
considerably by crushing the stems to speed drying.

SORGHUM-SUDANGRASS HYBRIDS
CAN FURNISH TEMPORARY GRAZING

Start seeding your temporary summer grazing crops, advises
a University of Tennessee agronomist.

"Many dairy farmers have added extra milk production per
cow by furnishing their cows with large amounts of high quality
temporary grazing," says Joe D. Burns, associate professor
with U-T’s Agricultural Extension Service.

The sorghum-sudangrass hybrids and the hybrid pearlmillets
have been producing excellent temporary summer pastures.
For recommended varieties check Publication 424, "Grow More
Summer Pasture," at your county Extension office.

Select land which is moist in summer, Burns suggests. Then
lime and fertilize by soil test. Use recommended hybrids.
Broadcast 30 to 45 pounds of sorghum-sudangrass seed per
acre. For pearlmillet, broadcast about 20 pounds of seed per
acre.

The sorghum-sudangrass hybrids are more cold tolerant in
the early spring than the pearlmillets, but the pearlmillets
generally produce more fall growth than the sorghum-
sudangrass hybrids. The pearlmillets do not contain prussic acid,
but the sorghum-sudangrass hybrids do under drought or frost
co ndi tion s.

Star! grazing when sorghum-sudang rass hybrids are 18 inches
high," Burns says. "The pearlmillets should be grazed when
about 12 inches high. Let the cows eat the grass down to a
four to six inch height then rotate the cattle to another field
until the plants reach grazing height again."

FILL YOUR SILOS FAST
Nearly every farmer who has had a day or two delay while

filling silos can remember the dark ring or layer of silage
caused by the spoilage of the silage during the delay.

"Recent research has shown that the rate of spoilage during
delay periods is higher than first suspected," says Joe D.
Burns, University of Tennessee agronomist. "Where silos were
filled at a rate of only five feet per day, the spoilage was
about one percent more per day than when the silo was filled
in one day."

Smaller silos which can be filled faster will have lower losses
than larger silos which are filled more slowly, says Burns, an
associate professor with the Agricultural Extension Service. For
example, two 250-ton silos could be filled in four days each,
while one 500-ton silo would require eight days for filling. You
could expect about 40 tons spoilage in the large silo and about
10 tons in each of the small ones for a total of 20 tons. The
difference of 20 tons of silage valued at $8 per ton would
mean $160 more loss from the larger silo due to slower filling.

He adds that your motto at silo filling time should be, "Fill
them fast and seal them tight."

Wait two to three weeks after filling and sealing before you
start feeding, Burns advises. This two to three week period
allows time to complete the fermentation process.

EASTERN TENT
CATERPILLARS HERE AGAIN

The Eastern tent caterpillars are here again for their annual
visit of about six weeks duration, reports a University of Ten-
nessee entomologist. Near the end of their visit they swarm
over every plant around in on attempt to satisfy their tremen-
dous appetite.

"These caterpillars hatch from egg masses, which overwin-
tered on twigs in March," says Harry E. Williams, assistant
professorwith U-T’s Agricultural Extension Service. "The mature
caterpillars spin a cocoon on the bark of a tree, fence, bush,
weeds, buildings, or in debris on the ground. The moths
emerge from cocoons in June or July and deposit egg masses
on the twigs for the next year’s population."

Williams suggests that you spray the leaves of plants with
either sevin, malathion, or methoxychlor to control these cater-
pillars. Insert the spray nozzle into those webs near the ground
and spray the caterpillars which return to the nest at night
or during periods of rain.

Use these amounts of the insecticide in each gallon of water
to mix the sprays: sevin-1 1/4 tablespoons 80% soluble; mala-
thion-2 teaspoons 50%; or methoxychlor--6 teaspoons 50%
wettable powder. Estimate the amount of spray to mix accord-
ing to the height and spread of the tree. A tree 16 feet high
with a spread of 24 feet requires 13 gallons of spray. A tree
eight feet high with a spread of 12 feet requires six gallons
of spray.
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Dairy Farmer_for greater market
security and maximum dairv income
here is your insurance policy_

Mrs. Housewife_here is  ourTM

insurance polic  for a healthy
famil  with a diet strong in
calcium_

Dairymen,
When dairy farmers get together their number one conversation piece is the price of milk. Several years ago it was a

matter of comparing prices with that of their neighbor, when they were receiving their checks from the different processing
plants, after hauling their milk in cans into town.

Today, in an era of both change and challenge 10,000 Grade A dairy farmers are now organized together in o giant
co-operative called Dairymen, Inc. Three fourths of all Tennessee Grade A milk is marketed under this organization. Dairy
co-operatives must operate on a large scale due to the fact that they are selling to people who operate with such magni-
tude that they cover several states and many markets.

The insurance a dairy farmer has knowing he is working with his colleagues in such an effective manner adds stability
and strength to his operation from an economic point of view. President of the three year old organization is John A.
Maser, a long time dairy leader and successful dairy farmer. He says, "The progress made by dairy farmers toward merger
and consolidation of their co-operatives during the last decade is very gratifying to those who have long hoped for a sit-
uation where a co-operative would not be operating in direct conflict with a neighboring co-operative on getting a decent
income for its members."

Prices received by DI producers reflect a combination of all prices received for milk sold by the eleven DI divisions in-
cluding the Federal and State Order prices, special military sales, over order prices, special school prices and many dif-
ferent prices received for manufacturing milk. These prices do not necessarily conform with the order price at anyone of
the individual divisions. Total pooling for the area is necessary today when movement of milk is no longer a problem due
to the improved interstate highway systems as well as modern transit through big trucks that haul five and six thousand
gallons each.

Programs of quality control, advertising and promotion, nutrition education, legislative work and the even supply of milk
to the consumer are but a few of the areas that DI operates in to build stronger markets to the ultimate benefit of the
dairy farmer member. Most milk purchases are made the latter part of the week. Dairy cows haven’t reacted to this con-
sumer buying habit so modern tools and facilities to handle supplies according to demand are another important phase
that DI handles for their membership as well as the consumer.

Ben Morgan, Executive Director for DI sums it up by saying, ’~Over the past twenty years I have been fortunate to wit-
ness many changes in the dairy industry, particularly in the Southeastern UnitedStates. Dairymen have responded to the
trends of the market, and have done so by changing with the times--by being leaders rather than followers."
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All Electric Mobile Home Living
By Joe Goosetree, Electrification Advisor
Cumberland Electric Membership Corp.

Today’s mobile homes are quite
a contrast to those of yesteryear.
Yesteryear’s "trailers" were a
"wobbly box" type vehicle that
caused traffic problems when
moved on narrow, crooked high-
ways of that period and when
parked usually on road side park-
ways or camps, were usually un-
sanitary for the people housed
within. Many false impressions
were derived from these "tern-
porary citizens" which penalized
the good people living in trailers
who could not afford better. The
electric utilities contributed their
share to this penalty, for many a
mile of line was built for camps
and trailers that were supposedly
permanent and pulled out before
paying their first electric bill. The
power companies were then stuck
with large investments and idle
services producing no revenue.

Today the picture has changed.
For the mobile home industry, as
they are called today, is one of
the fastest and most progressive
industries of the modern economy.
The need for modern, low cost,
dependable housing is greater to-
day than at any other time in
history. With higher building and
interest rates, taxes and rentals,
many people are turning to mobile
home living and the mobile home
industry is meeting this demand.

Not only is the industry meet-
ing the demand by increasing sales
and production, but also quality
of construction, diversity of design
and decor is continually being
improved. The mobile home owner
of today is also different than of
thirty years ago. First of all, he
is probably a younger buyer
looking for the same type quality,
comfort and safety that is found
in any home. Second, he is looking
for a permanent rather than tem-
porary place to live for several
years and raise his family. A re-
cent survey shows that eighty
percent of mobile home owners are
completely satisfied and seventy
percent of mobile homes are never.
moved.

Mobile home buyers are also
given every consideration in
today’s mobile home parks. Parks
provide all the convenience and
necessities that are found in con-

With today’s mobile home parks, a wide variety is offered in the way of selection
of lots, paved streets and street lighting--offering modern and complete con-
veniences for mobile home living. In many areas, lots may be rented or purchasec
as shown in this picture of Village Green Mobile Home Subdivision, Robertsor’
County, Tennessee.

Potential buyers need not drive for hours looking for dependable mobile home
dealers. Almost every small town has at least one mobile home dealer offering a
wide selection of all electric mobile homes in stock on the lot. One such dealer is
Mark Mobile Homes of Edgoten, Kentucky, owned by Burton Hawkins and Johnny
Johnson. Don Ivey, salesman for Mark Mobile Homes, is shown looking over one of
the mobile homes.
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Modern electric conveniences can be en-
joyed with mobile home living today.
Mrs. Jerry Armstrong of the Orlinda
:ommunity in Robertson County, is
hown with a central air conditioner
vhich cools their beautiful mobile home.

Mrs. Doyle Lyle, Route Two, Portland,
is checking her electric furnace installed
in the hallway of her mobile home. Cen-
tral heating and cooling systems have
out-of-the-way air ducts for movement
of air like permanently constructed
housing.

ventional subdivisions. These in-
clude sewerage systems, street
lighting, playgrounds, large lots
and included in many parks, swim-
ming pools and a complete recrea-
tional program.

The buyer’s requirements can be
met today with every convenience
offered by electrical power. These
items include complete all electric
kitchens, including built-in cooking
acilities, washers and dryers and
spacious complete kitchen facil-
ities. More and more manufac-
turers are emphasizing lighting

Mobile homes may be placed on lots providing pleasant surrouna.~gs ~’or any Type
living. The beautifully landscaped lot of Mr. and Mrs. Jerry Armstrong of the Orlinda
Community, offers quiet, comfortable living for complete relaxation and enjoyment.

that enhances the attractive fur-
niture and interior of the mobile
home. Electric central air condi-
tioning and heating will provide
complete comfort control as any
permanent structure in a perma-
nent modern subdivision.

Utilities are now beginning to
realize the necessity of mobile
home living and the potential
kilowatt hour market it offers to
them. Many utilities are now pro-
viding electric service to mobile
homes as they would a conven-

tional house. In certain areas the
only requirements are for mobile-
home owners to own or control
the lot, have water under pressure
attached to it, an approved
sewerage system or septic tank
and be a permanent electric ser-
vice. With modern electric mobile
homes that can be purchased
today, beautiful landscaped parks
with complete facilities and the
simplicity of obtaining electric
service, anyone can now enjoy the
comfort of all electric mobile home
living.
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"W de Are Concerne ....
By Lofton Robertson, Administrative Assistant

Tennessee Electric Cooperative Association

Representatives from Pickwick E.C. and Tenn. Valley E.C. posed for a picture with
their Congressman on the steps of the Capitol after a very fine session with him
discussing the capital needs of electric cooperatives. They are: (I. to r.)-President
Lester Hamm (Pickwick), Trustee Lyle Varnelt IPickwick), Congressman Ray Blanton,
Attorney Wayne Bolton (Pickwick), and, Manager Charles Barnett (Tenn. Valley).

’~We Are Concerned" was the
phrase that motivated some 700
electric cooperative leaders from
all across America to converge on
Washington, D. C., May 10-13 in
what some chose to call a Rural
Electric Rally. Nineteen (19)of
Tennessee’s cooperative leaders
joined this group to represent the
more than 350,000 members who
are looking to them to provide
good, dependable electric service
to their homes, farms, businesses,
and factories. These men from the
Cumberland E.M.C., Forked Deer
E. C., Ft. Loudoun E.C., Meriwether
Lewis E.C., Middle Tenn. E.M.C.,
Pickwick E.C., Tenn. Valley E.C.,
Upper Cumberland E.M.C. and a
member of the statewide staff
spoke for all 22 of Tennessee’s
electric cooperatives.

The message "We are Con-
cerned" not only motivated our
being there but was the subject
of discussions with Tennessee’s two
Senators and nine Congressmen.

These men are now well aware of
our concern over the need for
growth capital for our cooperatives
and we feel that you, the members,
should also be kept informed.

To fully understand our coopera-
tives’ position we need to look at
its business structure. An electric
cooperative differs from many
other businesses in that its mem-
bers must borrow money (capital)
to build its lines and service
facilities-- AND-- then must col-
lect enough revenues to pay its
operating costs, and repay with
interest the money borrowed to
build the system. On the other
hand, an investor owned electric
utility secures its "seed capital"
from investors who receive only
a dividend from their stock in-
vestments. The utility does not
repay this money which they use
to build their electric system.

Our electric cooperatives, which
began from ~scratch" some 30 to
35 years ago, have received cap-

ital funds through loans authorized
by the Congress and administ.ered
by the R.E.A. These loans have
and are being repaid at a low rate
of interest authorized by the Con-
gress to encourage the coopera-
tives to provide electricity and its
benefits to the most remote rural
home.

Many thought when R.E.A. was
formed that we would run some
electric lines out over the country
and the job of R.E.A. and the
electric cooperatives would be
finished. Two things have proven
this theory FALSE! (1)-The rural
people, who some thought could
not afford "electric lights", have
found that electricity is a valuable
asset to their production. They
have therefore increased their use
of power far beyond all original
estimates and predictions. (2)-
There has been a transformation
of rural America. Shortly after
World War II we saw a great mi
gration from the farm to the city]~
BUT--the trend is now in t~
other direction. People are movin:
from the crowded cities to the.
peaceful plains of the countryside.
Our government has encouraged
this move to the rural areas
through financial promotion of
rural industry, water systems,
sewer systems, and homes. Our
electric cooperatives must have
capital to build lines big enough
to provide for the electric needs
of these growing rural areas.

In the past few years this steady
growth has been financed by many
of our Tennessee cooperatives
through the use of reserves needed
for disaster funds to restore ser-
vice when the system is hit by a
tornado or ice storm. One West
Tennessee Cooperative spent over
$50,000 recently to repair the
damage a tornado did in only 5
minutes. One of our cooperatives
has had to spend its disaster funds
to a 2% level, which is dangerously
low.

Loans from R.E.A. for capital
growth have become more difficult
to obtain as the Congress held
the R.E.A. appropriation to the
same level durir~g the past six
(6) years and INFLATION has
cut the buying power of that ap-
propriation by some 35%. Poles
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"WE ARE CONCERNED . . ."
(continued)
that once cost a cooperative $30
are now costing $100 each. A
~eeder line that once cost $2400-
$2500 per mile is now costing
$4500- $4600--BUT--that size
feeder line is no longer large
enough to feed the loads ourpeople
need, so they must be replaced
by a feeder line costing about
$10,000 per mile.

The old idea that an electric co-
operative could be built, paid out
of debt, and then serve its mem-
bers debt free is as far from reality
as would be trying to use the little
red school house for our space age
education system. Each generation
must plan and build for the needs
of the next generation, which is
exactly what your electric coopera-
tive is doing.

These are the facts which your
cooperative managers and trustees
discussed with our~ Tennessee Con-
gressional delegation. All of them
expressed concern and support for
rural electrification. Several of
them avowed their support for an
increase in the R.E.A. appropria-
tion so that our electric coopera-
Hves could have sufficient growth

Lpital available to meet the needs
Y the ever growing rural areas.
You can rest assured that the
edicated managers, employees,

and trustees of your electric co-
operatives are constantly working
and planning to assure a reliable
source of electric power for you
~at the flip of your switch!"

AND 8 TRACK TAPE C,N~TRIDGES
FIDDLE TUNES - COUNTRY WALTZES - ~LUE
GRASS - ~C WISE~N - HYLO BROWN -
THE LEGANDARY J. E. ~INER & OTHERS.

~RITE TOD~Y: UNCLE JIM ONEAL
~=~ BOX A*ARL. ARCADIA, CALIF. 9100~

New, from England . . . no metal parts . . .
light, comfortable and hygienic. Has Miracle
Adjust-A-Pad--allows instant pad adjustment.
Wear this modern support and forget about
your hernia. 10 DAY FREE TRIAL -- NO
CASH NECESSAR Y -- YOU PAY ONLY ON
SATISFACTION. Send for full details.

SURGICAL INTERNATIONAL IN.C.~ D#pI. 21 2
Box 24, 900 Chestnut St., Someroale, N.J. 08083

l nnn/,o,,  LABELS 35¢
V~,~ ZiP CODe

L~ FREE LOVELY GIFT BOXI

10e extra for pst~. & pkg. or-45c In ~I.

~0 B~S. IN~.~ DepL N~2. Box ~2, St. Lovis, Mo. 6310]

NERVOUS
[ described my distress to a noted consulting
Doctor in New York. He explained that "taut n~’ves
or anxiety, a jittery feeling or shaky stomach are
symptoms of simple nervous distress. Others are
sleeplessness, headache digestive upset, loss of
appetite, cold persp[ring, nervous irritabdity." Then
the Doctor told me about a tranquilizing medicine
with a remarkable Safety Factor against side ef-
fects-for calming without dopiness on the job,
for refreshing sleep, for comfortable days and
nights; I am so grateful, { will send full inforrna.
tion to anyone who writes. Free~ No obligation.
John Winters, Apt E-806 $13E.53rdSt.,.N.YJ0022

.... YOUR ENJOYMENT AND HAPPINESS

.....=o.o.. 99500
Built On Your Lot CorporlOptionol

Forced Ai’r HeatAmple funds for permanent financing & Air Conditioning

MAIL TODAY! Cut out entire business reply envelope. Fill in coupon-envelope,
fold, seal (tape or paste). No postage necessary, or call collect 824-3534.

Clones 
NAME.

¯ Rural route or street address.
4-- POST OFFICE STATE

~~ ~ ~ YOUR COMMUNITY PHONE

P. O. BOX #1, Hendersonville,
If you would like a Jones Home Representative to call on you, check

Tenn. 37075. Please send me here [] and attach directions.
complete information on all [] I own a lot [] I can get a lot
Jones Homes, with no
obligation. [] Please send floor plan and prices on all Jones Homes TM 6-71

DO NOT CUT HERE...JUST FOLDOVER, SEAL AND MAIL THIS REPLY ENVELOPE... NO STAMP NECESSARY

No postage stamp necessary if mailed in the United States

BUSINESS REPLY MAIL

POSTAGE WILL BE PAID BY

FIRST CLASS
Permit No. 7

Hendersonville,
Tenn.

III

JONES LUMBER CO. INC.
P.O. Box f~l

HENDERSONVILLE, TENN. 37075

JUNE, 1971 19



uth Town:
Acre  of Mustard ,Seed

Youth Town workers and officials often gather for lunch to discuss problems of center.
From left to right are Past President Sam Watlington, head of a local construction
firm; Secretary Hubert Williams, Manager of Power Use for Southwest Tennessee
Electric Membership Corporation which electrically serves Youth Town; Incoming
President Richard Swaim, County Agricultural Agent; and Executive Director E. T.
~’Charlie" Brown.

By John Stanford

On a wall near the entrance of a
cottage on a 188-acre ~’f~rm" in
West Tennessee is a plaque which
reads: ~This cottage was started
on faith and completed by the
Grace of God with the help of
countless friends -- ’If ye have
faith as a grain of mustard seed

. nothing shall be impossible
to you.’ Matthew 17:20"

In another building not far away
two well used but ever-true_slogans
meet your eye: ~’A Youth saved is
a man made for God and Country"
and "It is Better to Build Boys
than to Mend Men."

In a sense, these quotations very
well sum up Youth Town of Tenn-
essee, an organization operated
and supported in its entirety by
fortunate people of good faith for
the benefit of unfortunate young-
sters whose previous lives and en-
vironments gave them little or no

reason to have much faith in any-
thing or anybody.

Youth Town of Tennessee, lo-
cated ten miles South of Jackson
and near Pinson on U.S. 45, is an
incorporated, non-profit non-
sectarian organization that pro-
rides parental guidance and a
homelike atmosphere for the youth
of our state who need a wholesome
environment. The object and pur-
pose of Youth Town is to establish
and operate a home and other
facilities for the care, rearing, and
training of homeless, neglected
and otherwise underprivileged
youth that they may grow to man-
hood in a healthful and normal
family atmosphere.

Youth Town is state-wide in ser-
vice. For example, the 47 boys
who have been residents during
the past two years have come from
24 different Tennessee counties.
By Grand Divisions, ten of the
counties are in West Tennessee,

seven in Middle Tennessee and
seven in East Tennessee.

Youth Town of Tennessee came
into legal being in 1962 to fill a
critical need pointed up by County
Judges across Tennessee that
state-supported institutions could
no longer meet ever-increasing
demands being made on state
courts for neglected youth in the
11-16 age group. But Youth Town,
because of the tremendous job to
be done and limited financial
facilities with which to do this job,
did not become a booming opera-
tion over-night. As late as 1968
there were only four boys at Youth
Town. Says Hubert Williams, Man-
ager of Power Use at Southwest
Tennessee Electric Membership
Corporation and one of Youth
Town’s staunchest workers av"
supporters since its beginning,
"I’ve been out there many tirr~
when there were fewer children ~
Youth Town than I had 0f my owz,
at home. But I knew that mine
had parents who cared about them.
Most of the boys at Youth Town
don’t, or they wouldn’t be here."

As a matter of fact, the boys at
Youth Town have been taken from
their parents and their applica-
tions have to be signed by a local
Juvenile Officer before they can be
submitted to Youth Town.

By no means can Youth Town
accept all who apply. Through
greatly increased facilities during
the last two years, the population
of four in 1968 has grown to 24
as of the present time. Unfortu-
nately, the need is for many times
that number although officials feel
that 120 youngsters -- five times
the present population -- is about
all this present 188-acre site can
comfortably accommodate.

Acreage is important to Youth
Town because the organization is
work oriented. In addition to
chores around their rooms and
cottages, the residents help raise a
portion of their food through
farming. Farm inventory includes
four registered sows and boar,
seven beef cattle, two bulls, three
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This is Faith Cottage, home for 12 Youth
Town residents, lwo House Parents and
their two natural children. Boys are
subject to home-like atmosphere in every
way. Boys are not accepted post 16 years
of age but many stay until they are post
that age and ready to go out on
their own.

horses and one pony, 80 laying
hens and 300 chicks, 14 acres of
cotton, three acres of tomatoes,
two acres of garden, two acres of
watermelons, eight acres of corn,
five acres of soy beans and 50
acres of pasture.

All 24 residents attend classes
in nearby schools and all attend
the churches of their choice al-
though few have had religious
backgrounds prior to coming to

~uth Town. Twenty of the 24 are
embers of 4-H Clubs while seven
’e members of Boy Scouts.
:l~ne Youth Town residents live

12-to-a-cottage, two-to-a-room in
modern cottages which include a
small apartment for House
Parents, a large kitchen and
dining area and a living room com-
plete with television. The House
Parents (and the present two sets
each have two children of their
own) are responsible for the opera-
tion of the cottage in the same
manner that they would a private
home -- except with 14 children!
The two residences are Faith Cot-
tage and Rotary Cottage. Each
cost about $55,000. Allbut $16,000
of Faith Cottage had been donated
by friends of Youth Town by the
time it was dedicated less than
two years ago. The Rotary Cottage
was dontated by the Jackson
Rotary Club, which annually holds
a rodeo to amortize outstanding
debt.

In addition to the two sets of
House Parents, Youth Town has
only four other paid employees. By
raising so much of its food, the
entire organization operates on a
budget of about $55,000 per year,
dthough the need, especially for
expansion, is much greater. Over-
all guidance is. given the organiza-

tion through a 33-member Board
of Governors representing the
entire state. It meets quarterly. A
smaller Executive Committee from
this group meets monthly, or more
often if necessary.

Executive Director of Youth
Town is E. T. ~’Charlie" Brown
who says, ~’Tennessee has thou-
sands of needy and worthy young-
sters who deserve a better break
in life. Some are victims of broken
homes, someare orphans, some
are drifters,and most of them
have startedout life with three
strikes against them. But they are
NOT juvenile delinquents. They
are simply good kids who have had
some bad breaks. They need a
helping hand and fortunately there
is a place where they can get it--
Youth Town."

Although many individuals and
organizations have helped Youth

James Smith, 17, of Selmer (at desk)
and Bruce Jack, 16, of Memphis, exchange
information during a study session in
their room. All 24 residents attend school
and church.

These five youngsters, from all Grand
Divisions of Tennessee, pick strawberries
from nearby farm for immediate use and
freezing. Youngster at far left is from
deep East Tennessee.

Town with their time, talents and
donations in the past, and all of
these will be needed on a con-
tinuing basis, perhaps none has
more understanding of why such a
place as Youth Town is needed
than does the latest group to offer
organized support-The Tennessee
Sheriffs Association. Many sheriffs
throughout the state are now
soliciting responsible citizens for
a $10 donation (tax deductible) for
Youth Town which would entitle
these citizens to an appropriate
identification card and bumper
sticker.., and most of all a con-
stant reminder that they have
helped unfortunate children who
deserve and who are getting a
better break because of Youth
Town.

For as a third slogan at Youth
Town states: "A man never stood
so tall as when he stoops to help
a boy."

Bobby Hurley, 15, of Nashville has be-
come quite expert at handling a tractor
with disc attachment. All residents help
with farming program, which provides a
considerable portion of the food used at
Youth Town.

Spacious, clean kitchen is food prepara-
tion center for both cottages. Youngster
at sink is helping with dishes- and
probably enjoying a between-meal
snack.
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Water
Recreation:
A Problem in
the Making?
Editor’s Note--As part of Trenna
DePriest’s 4-H safety project, she
has organized an elementary
Safety Council, given safety dem-
or~strations to civic clubs, shown
safety films to high school stu-
dents, directed a safety cartoon
contest, made displays and exhi-
bits, organized a safety library. To
promote water safety, she has
made hangtags to be attached to
some 300 swim suits in clothing
stores. She has also written spot
reminders on water safety for the
local radio station. She has writ-
ten this article in an effort to
lower the mishaps which might
occur in water recreation.

Experts predict that 7000 per-
sons will drown this year. Why?
Could it be that water accidents
are becoming just as much out of
control as traffic accidents. For
example, a century ago, no one
was concerned about preventing
traffic accidents. Today, as more
and more drivers are on the roads,
we have to be concerned; but if
they had been concerned 50 years
ago, the problem wouldn’t be as
serious now.

This year 40 million people will
enjoy the fun and relaxation of
America’s fastest growing recrea-
tional activities: boating and swim-
ming. Participation in and around
water is steadily on the increase;
and, that’s why it is more and
more important that everyone
know and practice water safety
now ... to prevent a serious pro-
blem later.

Why is the death rate steadily
increasing in water recreation?
Could it be that many areas need
improvement and, like traffic ac-
cidents half a century ago, are-
unattended to because it is not so
serious now?

Drownings could be the result
of not knowing how to swim. Few
families accept the help of local
organizations that teach basic
swimming skills.

Another of Trenna’s safety projects was the organization of a Safety Council in Ele-
mentary School, which in turn is promoting a safety cartoon contest, making safety
slogan bookmarks, and finding and fixing hazards in the home.

Or, is it that regulations are not
strictly enforced upon areas of
swimming and fishing? Rules and
regulations are Set up, not only

warnings, leaving small children
near water, or swimming or fishing
alone in a strange place.

Whatever the reason, America’s
drowning rate is increasing each
year as more and more American~
go on a one-way trip to the wat~’~.

As summer zs here, American
know it’s great to be alive. W
Americans want to explore what’s
happening around us. The only
thing that can slow down this fast-
moving nation is the fact that when
America begins to live, many
Americans die.., accidentally.

Next summer will be even
greater than this one. Will you be
alive to enjoy it?

Trenna’s water safety activities included
making 300 hang tags with safety slo-
gans and art and attaching them toswim-
suits to be sold in local department
stores. While shopping, Dana Luckett
(ft.), daughter, of Mr. and Mrs. Don Luc-
kerr, modeled a swimsuit. The hang tag
says, "Be Slow, But Be Safe," and has
a caricature of a turtle.

for the individual, but for the well-
being of all. If rules were enforced,
who knows, we might get in the
habit of abiding by them.

Drownings could be the result of
failing to wear life-jackets while
boating, ignoring predicted storm

50 YARDS LACE 98¢
Enchanting patterns & designs, Vals,o~,i.gs, tnserti .... hra,dr, otc. In FREE
beautiful colors & full widths. For
...... ’, girls’, babies’ dresses, pll-

|00low cases, decorative edgtnga on many
articles etc. Pieces at least I0 yards
in length. N ...... 11. FREE 1OO BUTTONS
New Euttons! Beautiful quality. All
kinds, all sizes, ALL colors. ALL NEW. Many com-
plete ¯ sets. 100 Buttons FREE when you order the
LACE~none without Lace. Only 98c, but pls. include
27c extra for ~)o~tage & handling or $1.25 in all.

20 new ZIPPERS In assortedSPECIAL! lengths nnd colors, only .
Money-buck gusrant~e. Order NOW!

LACE, Dept. NL-i 97, Box 662, St. Lou|sn

Biggest Towel Bargain In U.S.
UNWOVEN C02"~ON AND RAYON--Assorted beautiful Pastel
(~olors. BRAND NEW--NOT Second~--En Towell for $1.00, o
lO0 for only $1.89! Deluxe Quality. Pls. include 25c extra fc

~ TOW~..~ ~,e Dept. CR ! 25, Box 662, St. [ouis, Mo.
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INTERS--TRAPPERS: WRITE for our FREE Mid-
~mmer Sale Price List on hunting, trapping and
hing supplies. Also, new FREE catalogue. We buy

Ginseng and other roots, raw furs, and beaver
castors. FD BAUER FUR CO., Smithboro, III. 62284.

AVON BOTTLE ENCYCLOPEDIA. Brand New! Fills
every bottle collector’s dream. Also includes all Kids
Plastic Toys, Soaps plus everything else CPC and
Avon has made 1886-1971. Over 4,000 priced items
in clear, detailed photos. All figurals full color. Re-
veals best places to buy, sell. 240 large 8~x11"
pages. Only $8.95 postpaid. Guaranteed Cleveland
Book Supply, 320SX Main, San Angelo, Texas 76901.

MONEYMAKING OPPORTUNITIES for Sincere Home-
workers!! Addressers, Compilers, Mailers all needed
now and foreseeable future. Rush self-addressed,
stamped envelope and 25¢ postage and handling
fee. C. Meekins, P. 0. Box 388, New York 10457,
New York.

GINSENG, MAYAPPLE, other roots, free list, special
price on traps and supplies. SOUTHEASTERN FUR CO.
Rt. No. 4, Sumner, III. 62466.

AGENTS WANTED: Sell lifetime metal social security
plales. Good Profits. Free sample. B & L Enterprises,
406 West Main, Waverly, Tennessee 37185.

COLLAPSIBLE FARM-POND FISH-TRAPS: Animal
traps. Postpaid. Free Pictures. SHAWNEE, 39340.
Buena Vista, Dallas, Texas.

ITHERN CHANNEL CATFISH. Fastest growing
efish, gain 4 Ibs. yearly. 7"-10", 15� each.
er sizes available. Large orders free delivery.

.ciaJ prices--5,000 or more. Live delivery guar-
anteed. Sulik, Route 3, Shelbyville, Ky. 40065. Phone
502-633-1800.

AGENTS WANTED: ~ELL LIFETIME, Metal, S¢;cial Se-
curity Plates. Big Profits! Sample and Sales Kit Free.
Russell, Box 286 RECP, Pulaski, Tennessee 38478.

HEAVY MIXED $5.90-100. LARGE WHITE ROCKS
$8.40. OTHER BREEDS $1.45 TO $5.45. PULLETS
$12.20. FREE CATALOG. GUARANTEED SAVINGS!
ATLAS CHICKS, HOME OFFICE, 2651 CHOUTEAU,
ST. LOUIS, MISSOURI 63103.

CLOTHING FACTORY CUTAWAYS -- 10 lb. assort-
ment top quality materials for Quilts, Doll Clothes,
Throw Pillows, etc. Only $5.56 postpaid, Cutaway,
Box 151-TM, Weaubleau0 Mo. 65774.

ARTHRITIS
True Life Story

Paul McCoy was an arthritic during his life.
time. This condition also struck his ~vo sisters
and his son. They tried so many things. Then
one day a friend in pharmacal circles told him
about a wonderful medicine. He was so gratdul
he wanted to tell everyone about Norkon, the
wonderful medicine for temporary relief in easing
the minor pains and aches of arthritis, rheu-
matism, sciatica, neuralgia, neuritis~ lumbago
or bursitis.

Write for his remarkable experience and how
~ousands of others are now praising Norkon.
~o. It’s free, costs nothing and you may win
o much. Send name and address to: NORKON,

iDcpt. R-806 t0| Park Ave. NY 10017.

QUIT IT! QUIT PAYING HIGH RETAIL PRICES FOR
YOUR FILM DEVELOPING. Kodacolor film developed
and jumbo prints are only $1.35 if you send this
editorial along with your 8 or 12 exposure KODAK
FILM. Failures credited--limit 1 roll, offer expires
May 1971. Send roll to PDQ Photo, Dept. 19-6,
Lockbox 15050, St. Louis, Mo. 63110.

Stop Rusty Water From Ruining Wash, Staining Fix-
tures. Proven filter keeps water free from rust, sand,
odors, tastes, other impurities. Economical, washable
replacements. 30 Day Trial Offer. Write Samcor,
836 RT West 79th, Minneapolis, Minn. 55420.

Kodacolor Film developed and jumbo prints. Size
126, 12 exp. with free replacement of Viking Color
Film. Only $2.00 with this ad. Guaranteed Excellent.
Failures credited. Dept. 154 Viking Photo, Portage,
Wis. 5390 I.

SEPTIC TANK PROBLEM? Don’t waste time, money
pumping, digging. Use Safe, fast acting organic En-
zyme digester QUICK-J. Liquifies all waste. Neutra-
lizes odor. Cleans leach bed. Six flush-down 2 ounce
pockets. $2.95 postpaid. Guaranteed. MODWAY, Box
34KT, Brookfield, Ohio 44403.

Learn Auctioneering. World’s Largest School. Free
catalog. Term Opens Soon. REISCH AUCTION
COLLEGE, DEPT. K, Mason City, Iowa 50401.

HOMEWORKERS, ADDRESSERS!! Urgently Need Your
Help Now!! Rush stamped, self-addressed envelope
and 25¢ handling. The Nelson Co., Dept. 126, Box
26075, Richmond, Virginia 23260.

CHAIN FOR CHAIN SAWS--Big savings on first qual-
ity, fully guaranteed chain, bars, sprockets, parts,
accessories. Free catalog. Write Zip-Penn, Box
43073-Z, Middletown, Ky. 40243.

ADDRESSERS NEEDED AT ONCE. Full details for
self addressed stamped envelope and 25¢ postage
and handling fee. Mrs. Gertrude Kessler, 170 East
96th, Brooklyn, New York 11212.

REFRIGERATOR, FREEZER GASKETS. All makes. Send
make, model, 6¢ stamp for quote. MODWAY, Box
34L0, Brookfield, Ohio 44403.

LOSE UNWANTED WEIGHT!! 5-8 Pounds in 4 days
without being hungry or weak. Famous "Luzwate"
method and complete instructions just $1.00. LUZ-
WATE, Box 808D, Michigan Center, Michigan 49254.

Beautiful Lace Remnants 50 yards for $2.00. Mill
Shop Box 1562, Tulsa, Oklahoma. 74101.

’~ BUY DIRECT ¯ 20 DAYS FREE TRIAL
Body Aids :$29.95 up. Tiny, inconspicuous All-
in-the-Ear; Behind-the-Ear; Eye Glass Aids. Low
as $10 monthly. No interest. One of largest se-
lections of fine quality, new aids. Battery prices
low as $1.70 for six No. 675. No salesman will
ever call. Write:-)(-- LLOYD coeP. -)(-
Dept. TE, 905 9th St., Rockford, Ill. 61108

Now paying highest cash prices for certain Joseph
Barr Bills. Latest Buying Lists (hundreds of listings),
only 50¢ and stamp. MELTON, 55-RM East Wash-
ington, Chicago, 60602.

FRYER CHICKS-- No sex or breed guaranteed. $3.95
per 100 plus postage. Send $5~0 and we pay post-
age. Many breeds now hatching. Complete price list
on request. Shephard Hatchery, Route 1, Dept. TM.
Cannelton, Ind.47520

Wanted homeworkers. $100 weekly addressing en-
velopes. For details send 25¢ and large, stamped
self-addressed envelope, to WJR Enterprises, Box
44068, Dept. T-4, Cincinnati, Ohio 45244.

FT. SMITH AUCTION SCHOOL, Ft. Smith, Ark. Res-
ident and home study. Veteran approved.

HOME WORKERS WANTED. If you are handy with
your hands and can work full or port time in your
own home, send stamped, self addressed envelope
to, Homeworker, Rt. 2, Box 1072, Mesquite, Texas
75149.

"BOTTLE PRICING GUIDE". Just Published! Hugh
Cleveland’s Complete Encyclopedia for All Bottle
Collectors. Over 3,400 Old, New Bottles listed,
accurately priced. Over 1,000 clear, detailed photo-
graphs. 18 Categories; Avon, Beer, Bitters, Fruit
Jars, Household, Ink, Jim Beam, Medicine, Soda/
Minerals, Whiskey plus 8 others. One chapter tells
how to buy, sell for fun, profit. Easy-to-handle 5~x
8~" size; 274 pages. All this for just $5.95 post-
paid. Guaranteed. Cleveland Book Supply, 320K
Main, San Angelo, Texas 76901.

HOMEWORKERS WANTED!! How to earn $25.00 to
$75.00 for every 1,000 names and addresses you
compile in your home, full or spare time. Compiling
and selling name lists is the ideal way. Folio gives
full details, only $2.00. Zent Distributors, 546M
Fourth Avenue West, Dickinson, North Dakota 58601.

"PARENTS, WE CAN WIN". New! For Today’s
Parents! Proven methods to improve, maintain
parent/child relationship plus definite guidelines how
to get desired results. Establish family love. Seven
fact-filled, helpful chapters. Only $2.00 postpaid.
Guaranteed. WunderJichs, Box 1406TM, Vista, Cali-
fornia 92083.

WILD GINSENG WANTED: Star Roots, May Apple,
Miscellaneous Roots. Highest Prices Paid. MAGEE
FUR COMPANY, Eolia, Mo., 63344.

ARTHRITIS?
If you are suffering from pain,
soreness or stiffness caused by
Arlhritis, Neurilis or Rheumatism,
I think I can help.

Write me for free information.

P,O. BOX 3396-41

MERIDIAN, MISSISSIPPI 39301
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New plan from Mutual of Omaha forTennessee Magazine readers provides bigger benefits to help meet mounting costs

"WIDE-RANGE"
HEALTH INSURANCE

THAT COVERS YOU BOTH IN AND OUT OF THE HOSPITAL

Ss ooo ooTO | ¯

for
doctor calls
and home

care

Doctor Calls and Home Care-Pays up
to $5,000.00 on a scheduled basis for
out-of-hospitaldoctorbills, drugs, med-
icines, X-rays and lab tests, private duty
nursing care, plus much, much more.
Even includes benefits for charges
made by a hospital for a planned pro-
gram of continued home care following
confinement. Covers the whole family. :

PLUSToUP $15,000.00
for in-hospital surgical-medical bills

Hospital-Surgical-Medical-Pays up to
$15,000.00 on a scheduled basis for in-
hospital doctor calls, medicines, driags,
lab tests, operating room costs, surgical
fees and much, much more. In addi-
tion, pays from $10.00 to $60.00 a
day (depending on the plan you qualify
for) for hospital room and board...
pays DOUBLE the daily benefit selected
when confined in an intensive care unit.

PLUSToUP $1,200.00
A MONTH

~r
regular
living

expenses

Living Exlmns~s-Pays from $100.00
to $1,200.00 a month (depending on~
th~ plan you qualify for) to help take]
care of regular living expenses when
the family breadwinner is disabled and
can’t work. As explained in your pol-
icy, these tax-free benefits are payable
for disabilities that start before retire-
ment or age 65. Special benefits are
payable for disabilities that start
thereafter.

Free Facts
about how you can get

more for your money

Mutual of Omaha will furnish money-saving
facts about its comprehensive new "Wide-
Range" plan that protects you until you be-
come eligible for Medicare at age 65. It’s the
modern plan that helps you kick financial
worry out of your life. You will also receive

Life Insurance Affiliate:
United of Omaha

See "Mutual of Omaha’s Wild Kingdom" on
NBC-TV. Sundays.

free facts about the full range of fine family
plans to meet your life insurance needs now
available from its affiliated company, United
of Omaha. Full information is yours without
obligation¯ JUST MAIL THE COUPON BELOW

TODAY.

Mutual of Omaha Dept. 906

Omaha, Nebraska 68131
[] Please rush free facts [] Also rush free infor- [] I am over 63 r’lease
about Mutual of Omaha’s mation about fine, rood- f u r m s h ~veer~ 6~e~st:
new "Wide-Range" pro- ernlow-costlifeinsurance about new "Extra Secu-
tection plans that are now programs available to my rity" hospital income
available in my state, family from United of plans available in my

Omaha. state.

Address
STREET AND NO. OR R.F~D.

IF UNDER 18, HAVE PARENT SIGN HERE

~~:~,/~:~_:~,’~’.~.~’:.L~::-~.~Y.~.~..~,~I ¯ FREE FACTS WITHOUT OBLIGATION ¯ ¯      ~’      -- _~’.~j


